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Welcome to ADMA 2026: Thank You to Our
The Next Best Action © 2026 Sponsors

© e o PREMIER

On behalf of the Board of Directors of the Audience Development Media Alliance, welcome
to our 2026 Conference at Southpoint Resort in Las Vegas.

For more than 100 years, ADMA has brought together the professionals who drive audience growth,
engagement, and loyalty across the news media industry. From circulation and digital strategy to
marketing, customer service, and revenue development, our members continue to shape the future
of media with creativity, resilience, and innovation.

Just as importantly, we are proud to partner with the trusted business solution providers and sponsors
whose expertise and support strengthen our industry every day. SAP P H I R E

This year's conference theme, The Next Best Action, reflects the opportunities and challenges

facing all of us in a rapidly evolving media landscape. Throughout the conference, you will hear from Q /l
outstanding speakers, industry leaders, and innovators who will share actionable ideas and practical > DIG
strategies you can bring back to your organizations immediately.

Enghouse
I

ITAL fi CherryRoad @

I am especially excited to welcome an inspiring keynote presentation from the Las Vegas Aces, whose - -
story of leadership, teamwork, performance, and championship culture offers lessons far beyond the In erllnk ' pawlay m Pelcro

basketball court.

Make the most of your time here. Some of the most valuable moments of every ADMA conference

Fie
happen in the conversations between sessions, over meals, and throughout the networking events. Houtesglﬁﬁrlg | ’W H N WOOd 58
FOR NEWSPAPER PrintSource * WIng

We also extend our sincere gratitude to our sponsors. Their continued commitment helps make this Provebe 35
conference — and the ongoing work of ADMA — possible. Be sure to visit them in the Exhibit Hall
and review their information within this guide. By the way, as we transition to a digital program guide

for next year's conference, you'll start to see versions of this information during the year. It's a useful, P EAR L M E D IA
relevant resource for the solution providers you need.
e drg CHICAGO SUN-TIMES

Thank you for being part of ADMA 2026. Relax, recharge, and enjoy this beautiful venue, while
spending time with colleagues who understand both the challenges and the excitement of our
evolving industry.

(X X )
direct resources group

LAS VEGAS

Thrilled you are here and looking forward to an outstanding conference together. . #a:k L:'F"E’d REVIEW—IOURML
We've Got You Covered E'El]l‘ Nc‘u' uork E'Eilllll'ﬁ

W d

I FERErE MyYDISTRICT.NET Sl i
Q’(\MW@ZJ Lhn ﬁﬂ)e Seattle Times PR AL LT ORNI

o pNewzvare  PDI
Cherisse Johnson / A Division of ICANON PLASTICS THE SPOKESMAN'REVIEW
President, Board of Directors
Audience Development Media Alliance )
[EAK TRIB|LIVE




Next Best Action mather:

What you'll hear e
from our speakers Your subscriber

Is a data-driven approach that M t I I : = I
determines the most effectlive action rtlc\; take M:ith each I n e I g e n c e I S o n y q S

reader, at each moment, to increase engagement,

subscriptions, and retention. Stro n g q S yo u r Cl bi I ity

@ All-Star characteristics

]
Personalized: Based on the individual's behavior, preferences, to q c t o n I t q t S c q I e
history and context b

e Data-driven: Uses analytics, rules or Al models

Real-time: Adjusts as new information appears

Goal-oriented: Optimizes for outcomes like conversion, \

retention or revenue Mather’s Activation Platform closes the gap, working

_ _ seamlessly with your existing stack to deliver:
The Assist: next best actions

» Send a targeted email or text

« Offer specific content e A 360° view of your subscribers
e Recommend a product or service

. Prompt a call or follow-up e Proven, turnkey lifecycle marketing

e A foundation for Al activation

@ Fast-Break optimization

» Habit formation (more frequent reading)

» Engagement depth (time spent, topic affinity)
e Registration and subscriptions

¢ Retention and churn reduction

» Trust and long-term loyalty PUbIISher cuse StUdy o

See how the Las Vegas Review-Journal
reduced disengaged subscribers by 17%.

Next Best Action helps newspapers treat readers like
relationships — guiding each person toward deeper
engagement at the right pace.




THIS ISN'T YOUR LEGACY CIRC SYSTEM.
IT'S WHAT COMES NEXT.

Who says you have to choose
between revenue and reach?

Your paywall strategy shouldn't force you to sacrifice audience for

Local g« oad

Driving Connection. Delivering Impact.

subscription growth. Our new two-year study shows how the right
approach delivers more revenue and more visitors.

The most modern Circulation and
Distribution system available today

* Modern, easy to navigate User Interfaces

Inside, you'll find:

e The "Paywall Paradox" and how to avoid it.
e How dynamic paywalls deliver 65% more efficiency.
e The winning blueprint for sustainable growth.

» Supports print and digital subscriptions, carrier and mail delivery
» Flexible, well-documented API for easy integrations

* Works with True Newspaper Mail and BCC Mail Manager for postal
Stop guessing and start growing. Scan the QR optimization

code to get your free copy of BLOX Digital’s 2 % « Integrated customer service ticketing system

2026 Industry Research Report. * Integrated, customizable retention system

4 B LOX ’. A » A product of CherryRoad Media: built by newspapers for newspapers

"DIGITAL

Ask us about our fully outsourced customer service model
SCAN TO DOWNLOAD i

Learn more at: BLOXDigital.com/IR2026 Lee Bachlet | Sr. Vice President - Growth & Innovation ~#4 CherryRoad'
] LBachlet@cherryroad.com (] 303-918-6544

s




INTRODUCING:

TRU=

NEWSPAPER MAIL

by INTERLINK

Now There’s a Better Way
to Mail Your Newspaper

Postage savings of 10-30% every issue
Compatible with all circulation systems
Easy start-up

Loved by postmasters and print plants

Electronic submission of postal documentation

Learn more at www.truenewspapermail.com

®

Contact us: (888) 473-3103 Interlink

info@truenewspapermail.com

y payway

Payway is Proud to
Support ADMA

Congratulations to ADMA on a great conference! We’re delighted to be a Sapphire Sponsor
and share with attendees how Payway has been helping media organizations turn payments into
seamless customer experiences for more than 40 years. You may remember us as Edgil, you know
us as the solution helping you learn from, understand, and inform recurring payments.

Partner with Payway for:

+ Network Tokens

- Payment Data Insights via Censalytics®

« Decline Reduction and Recovery Solutions

« Compliant Cash Discount and Dual Pricing Programs

v

« 24x7x365 Customer Service
- Integrations with Major Publishing Platforms

For more information, contact
sales@payway.com or call
Sales at 800.457.9932.




Increase Subscription
Revenue with Al

+* Flexible Al billing & e Manage print & digital
¥ data for subscriptions i from one place
An Al Paywall & checkout

@ experience that converts
'3 Nick Harris

X nick.harris@gmail.com

Account

Choose your subscription to News

B Membership w
Digital =

Flan = LA UL ACTION

Aciiva

Unlimited digital access onall your d

"

@ The most popular e #~ Subscriptions "

1MONTH 12 MONTHS Plan

Equas

s 9.00 /month s+ 2.00 /month

& first payment of 3 A first payment of 524
instead of &8 instead of G468 ;
Donations L

Drrtai Sratum Actior

I am offering this subscription as a gift

“’E Pelcro @p pelcrocom [J +1888-566-5317 =& sales@pelcro.com

10

RouteSmart_[*
Optimize '\,

MORE THAN 6.8 MILLION o EEQ O @

subscribers sequenced daily M

ACROSS 45,000

carrier routes

Join the 200+ newspapers using our powerful, hosted solution to:

Improve route profitability Create delivery lists with
turn-by-turn directions

Lower distribution costs

Improve customer service Easily integrate third-party
; products for distribution

!

w -Al :“'

RouteSmart

A FEDEX COMPANY

Solve your daily distribution dilemma and boost profitability by
planning and optimizing routes with RouteSmart Optimize.

ROUTESMART.COM/NEWSPAPER | 800.977.7284




Built for Publications
Accelerating into the Digital Age

VoicePort, powered by Enghouse, goes beyond IVR, delivering a , .
powerful platform that helps you meet your subscribers where Bring structure and speed to layout production

they are across voice, SMS, email and digital channels.

Handle Interactions More Efficiently,
Without Adding Headcount:

o

You've already built your layouts.

Inside the mach
rewriting the ru

E |i L {'[Hl(‘. (i:l‘ A :I[l{l .'.,l!j.‘:l II'i|i'I]II
redlmwing the contours of real

Use them to create new pages faster.
Apply layouts and design rules
seamlessly while keeping full control over
how every page looks and feels.

« Simplify subscriber self-service by deploying Virtual Agents

« Accelerate billing, delivery & account updates with 24/7 IVR access

« Capture the Voice of the Customer (VoC) and extract actionable insights

« Improve subscriber issue resolution via Live Web Chat and Agent Assist

« Eliminate agent staffing/coverage issues by using Workforce Management
» Reduce cost-to-serve with subscriber account self-management

No creative compromise.

The last place
left untouched

Far il the reach of roads

Reduce manual steps in page production

PROVEN AND TRUSTED BY LEADING
NORTH AMERICAN PUBLICATIONS

Automatically place stories, headlines, images,
and pull quotes

Ensure consistency across every edition with
smart rules

Publish to print and digital from one workflow

A Engh
mormeve  (voicerorr EnghouseAl

et whats possible

Scan to learn more

enghouseinteractive.com ‘ THAT'S WHAT WE DO
hello@enghouse.com IT'S IN OUR DNA

12 13



ADMA

AUDIENCE DEVELOPMENT

MEDIAALLIANCE

CLASS OF

Honorary members
are nominated by
their peers and
elected by the board.
They stand out for
their extraordinary
service, distinguished
performance, and
career, industry

and association
accomplishments.

e
Troy Niday

2024 HONORARY MEMBER

Alan Fisco
President, The Seattle Times

14

2023 HONORARY MEMBER

Pat Leader

L7

PAST YEARS

Chris Blaser

Lee Bollinger

Mardi Browning Shiver
Wesley Buhrle

Bob G. Bush

Jerry Byrne

Frank Casanova
Bryan Clark

Gene Czarney

Marc Dailey

Jeff Ferrazzano
Robert Giambelluca
Ron Hemig

Curtis Huber

Frank Hill

Rick Hively

Dale Irvine
Aaron Kotarek
Dave Lack

Ray Lyon

Dan Martini
Charlie McManis
Lauren (Flynn) Miller
Donald L. Minor
Walter Moredock
Joseph L. Nunes
Robert Perona
Charles Pexton
Melvina Ponzio
John Pisa

15

Dayne Turgeon

Gary Pitts

Gary Reach

John Reichard
Joe Robidoux
Dan Schaub

Dan Sidbury

Jim Smith

Steve Smith
Thomas J. Wafer Jr.
Blake Webber
Craig Webber
David G. Williams
L. Michael Zinser

HONORARY MEMBERS

AUDIENCE DEVELOPMENT

MEDIAALLIANCE
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AN SCHALU B
\IEMORIAL

LEADERSHIP
AWARD

Beginning this year, ADMA will recognize an emerging industry
leader with the newly established Dan Schaub Memorial
Leadership Award.

This award recognizes individuals who are clearly on Dan's

path — leaders who have already demonstrated meaningful

achievement, influence, and promise, even if they have not
yet reached the full breadth of Dan’s remarkable career.

It complements the separate annual Honorary Member
commendation earned for career achievement.

The Dan Schaub Memorial Leadership Award honors an
emerging executive who exemplifies the highest standards of
leadership in newsmedia publishing, reflecting the character,
discipline, mentorship and quiet excellence that defined Dan
Schaub's career. The award celebrates a leader who delivers

results while remaining deeply committed to people, purpose,
and the health of local journalism.

Dan was respected for bringing clarity and alignment to
organizations through strong vision, mission, and values.

He combined strategic insight with operational excellence,
building high-performing teams through leadership develop-
ment, disciplined execution, and a relentless focus on results.
His expertise spanned sales and marketing strategy, revenue
generation, distribution logistics, and customer experience,
particularly in strengthening retention and consumer loyalty.

The recipient of this award reflects that same rare balance:
A leader who drives growth, develops people and mentors
others, leaving a lasting impact through both performance
and culture.

The 2026 recipient will be announced at the ADMA Annual Conference
on June 11 and will receive an ADMA membership along with

waived registration fees for the 2027 conference.




OFFICERS

AUDIENCE DEVELOPMENT

MEDIAALLIANCE

Who are the ADMA leaders? Over the years, they have
been widely respected change agents, who have

braved challenges and found collaborative ways to
grow their individual news media companies and this
industry. Officers and directors are committed to solving
challenges and redefining success by creating a network
of support and collaboration. ADMA welcomes your
participation on the Board.

President Vice President
Cherisse Johnson Cherisse Johnson

Las Vegas Review Journal ~ Spokane Spokesman Review

Membership Chair Treasurer
Bruce Alder Dave Fellabaum
Las Vegas Review Journal Trib Total Media/Trib Live

i ! -y A i TR
Immediate Past President

Executive Director
Dan Fabela Carole Stein
Seattle Times

18

Director
Bobby Binkley
USA TODAY Co.

Director Director

Tuppy Carnie Robert Rivera
Media DC Albuguerque Publishing Company

Director Director

Corrina Rose Erik Zenhausern
Sun-Times Newsday Media Group

Fr - ”
Business Liaison Business Liaison

Jeff Ferrazano Dan Martini,
TUPS Flip-Pay/Teak
19

BOARD OF DIRECTORS

AUDIENCE DEVELOPMENT

MEDIAALLIANCE



GUS ARRELLANO
SVP Sales and Strategy,
Las Vegas Aces;
Keynote

ERIKA BUSH
Audience Engagement
and Product Manager,
Bangor Daily News;
Turning Comments
into Community

(and Revenue)

AARON KOTAREK,

GM and COOQO, Spokesman
Review; Pocket Power:
Using SMS to Rescue
Subscriber Revenue and
Drive Engagement

I{;

BRUCE ALDER

Sales Director,
Circulation, Las Vegas
Review Journal;
Speed Session

DAN CHRIST
Customer Research
Director, Advance Local;
Data and Decisioning:

How to get a deeper read
on engagement; monetize

35-55 year old readers.

HOLLY LUBART,
SVP, Government
Affairs, News/Media
Alliance; Legislative
Changes and Impacts
to Newsmedia

PRISCILLA BINKLEY
Director of Retention,
Georges Media Group;
Al in Action: Driving
Subscriptions, Conver-
sions, and Retention

DAN FABELA
Director of Home
Delivery and Acquisition,

Seattle Times:
Speed Session

llu
|

A

=
-

EVAN MECAK
Managing Director,
Operations

Mather State of the
Industry: Turning
Audience Insights
into Action

20

CHRIS BLASER

SVP Audience, Las
Vegas Review Journal;
Next Best Action

ADAM GARBATI
VP Media Operations,
AAM;

Built on Trust: How Ethi-
cal Al and Authenticated
Audiences Drive Growth

CORRINA ROSE

Director of Consumer
Revenue and Customer

Care, Chicago Sun Times;

Speed Session

TONY SIMMONS
VP Publishing
Operations, USA TODAY
Co.; Operational
Intelligence in Print
Media

ROBERT RIVERA

VP Circulation,
Albuquerque Publishing
Company; Speed Session

TIM SCHNEIDER
CEO, Aegis Learning
The Leadership We
Learn from Our Dogs
With Lisa Nelsen

MARK TIBBETTS
Director of Customer
Service, The Boston
Globe; Uncorking the
Secret Sauce at the
Boston Globe

TYLER PISANI

Sr. Director, Audience
and Consumer Revenue
Spokesman Review;
More Carrot, Better
Commitment

CRAIG WEBBER
Director of Operations,
USA TODAY Co; Laser
Focus on Operations

ERIK ZENHAUSERN
Director Subscriber
Acquisition and
Retention Marketing
Newsday; Speed Session

21

BRITNI TOMCHO

VP Digital Consumer
Revenue, WEHCO;

Treat subscriber data like
a story - turning insights
into direct engagement.

ERIN SERPICO
Director of Newsletters
and Email Experience,
Newsday; Newsletters
that Engage, Convert
and Retain

ARVID TCHIVZHEL
Managing Director,
Strategy; Mather State
of the Industry: Turning
Audience Insights into
Action

ADMA

AUDIENCE DEVELOPMENT

MEDIAALLIANCE

2026




BRENTWOOD PRESS

AUDIENCE DEVELOPMENT M@MA ( Utah Press
N EDAALLANCE ‘ !
Providing print services to over 50 publications " CALL CENTER GROUP
and associations across the country. uT 1 chiies chot

2aN Dty

THE SACRAMENTO BEE
St 0N

‘J‘ ! CONVERSATIONS.
@he Bakersfield Californian

The Oakland Tribune ST R 0 N G E R
THE

i CUSTOMER
- Ty EXPERIENCE.

Press-Telegram

We'll help you reduce costs
and maximize profits!

STREET JOURNAI

WHITTIER DAILY NEWS

Daily Bliiietin Full-Serlu.rice Contact l?enter S?Iutions OUR FULL-SERVICE CAPABILITIES
THE SUN for Publishers & Media Organizations

San Hlateo County Times INBOUND ' OUTBOUND
Al POWERED SOLUTIONS " SOLUTIONS
e Meteyen s VIRTUAL CALL CENTER . Omnichannel support:

REVIEW-JOURNAL  LLASVEGAS SUN H.‘E'tenﬁon prﬂgmms

— 7 SMS/ Text, Email, 3 :
RENO GAZETTE-JOURNAL | RGIZ IVR (in-grace & save strategies)
L'-l()[lr]‘llillll k Chat & Phone

SOLO DIRECT MAIL SATURATION POSTCARDS St Gis St e (am) 10 Bots for OB movnenrsue [77) Ostomersne

QBﬂyA@aNewsﬁrx-_fl_.:_m

= ns Iow as '22 noslage ner niece Iavin Independent Jonrnal = Chat and Text fudlu'nrvup engagement
= 200 piece minimum Ciilifornian _ Enterprise-level and
== No mailing list required == Fast turn around times UT COMMUNITY PRESS : HH overflow support q]::|= Acquisitions
Call for more information-Turnkey Programs SUN-STAR e\ WHO WE AR all for peak demand
Héraii’News E Digital engagement & @ Collections & restarts
E il Jeff t bsite t bmit i direct response handiing
mall Jerr or go to our webpsite to subpmit a P Tammer
: ZANG
quote and start saving money today. Times-Herald TECHNOLOGY & REAL-TIME VISIBILITY

The Seattle Times
F

THE NEWS TRIBUNE
—A .com }——
ﬁe ‘(Wti@nlltf,l} Herald

@ Fully customizable live dashboards
& KP1 & SLA performance tracking

@ Immediate access to call recordings
& Automated daily & weekly reporting
& AP integrations & secure dala access

Hianianoek TRUSTED BY LEADING PUBLISHERS

The Columbian
1’1’[111'50111’66* < ; GANNETT | HEARST | I'JIEILTDIEIRET
Pr be 2:8 ST m Examiner
overs = s PHILADELPHIA [ NTVB l LAS VEGAS PITTSBURGH
nEPeRTER  SESTAR INQUIRER MEDIA | REVIEW-JOURNAL | POST GAZETTE

oo oAy S i
www.ultimateprintgource.com ——

L5, ‘ =

@D callcentergroup.net e BE0-783-3480 [~ gary.reach@callcentergroup.net [~ scottfiint@calicentargroup.nat

Tess

Signal

CrossRoanszros
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Serving America’s
newspapers since 2005

drg

direct resources group

Get subscribers. Get results.

Join the DRG Newspaper Mail Co-op and start growing your subscriber base
today. You'll receive customized direct marketing programs and creative
packages that drive new starts while augmenting your existing programs.
Get results every month, easily and efficiently with DRG.

Dri i h. . .
rive subscriber gro.wt “Workin g with
Contact us today for a Subscriber

Acquisition Review: DRG iS a
Diane Hobbs, diane@drg.com game-Changer. . .”

Mary Badovinac, maryb@drg.com

or visit: drg.com/newsdm
Steve Castellano

Acquisition Manager, San Diego Union-Tribune
Southern California News Group

Strategic. Cost-effective. Trusted by over
100 newspapers across the country.

& PIONEER PRESS i

NEWS GROUP TwinCitiesecom Elﬂllfnal Constitation

THE ORANGE COUNTY

Newsday COX FIRST MEDIA REGISTER

A Nationwide Freight

Jack Hood Transportation, Inc. —= Among the best truc

i IF | ,r.:.-c’l 18

(it =

I.I j

u”l

P

At Jack Hood Transportation, Inc., we offe g and ing service

our nationwide hubs and locations. This allows us to provide timely and reliable service throughou
the continental United States. You can review our freight company locations in the map below.

Most of our offices serve national customers like the Wall Street Journal, Investor's Business Daily,
New York Times, and Gannett Publishing as well as local publishers. For example, we have freight
company locations in cities of all sizes ranging from Lakeland, Florida to Des Moines, lowa and
Dallas, Texas. We have 18 trucks in Chicopee, Massachusetts alone providing freight company

service on behalf of the Wall Street Journal.

Call us or send us an e-mail if to
request a free freight quote and learn
more about what makes Jack Hood
Transportation, Inc. among the best
trucking companies in America.

vrs JOACK HOOd
7 | Tronsportation

JackHoodTransportation.com
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MYDISTRICT.NET

"Leader in Home Delivery and Single Copy Distribution Software”

Eliminate Most Data Entry

Starts, stops and most other information downloads automatically from the Publisher
each day.

Robust Route Books + Auto-Sequencing

Design customized route books that save time with manual updating with customization
options and optional Auto-Sequencing Powered by RouteSmart Technologies. Route
books can be printed, downloaded daily to any mobile device, or viewed via the web
portal.

Route Optimization Tools

Eliminate routes and make existing routes more efficient by route optimization. But
instead of causing big disruptions with full route reconstruction, let your
DMs/Distributors do it manually a few routes/streets at a time. This allows carriers to
keep their existing structure and sequencing by simply adding a few streets to their
routes. With the DMs/Distributors doing this manually it not only makes for an easy
transition but it also is done at no additional cost.

Merge Single Copy into Home Delivery

Save money combining single copy into home delivery. Using our tools you can combine
the delivery of home delivery and single copy sales onto the same route and decrease
the total number of carriers needed for delivery.

Carrier Compensation Tools

Cut hours off the time it takes to compensate carriers with our built-in compensation
program.

Contact Us

Mark Frizell, International Sales
mfrizell@mydistrict.net
1-800-655-3305

24/7 SUPPORT

Single Copy Interface

Now Available!

26

SUPPORT

No Compromise... Ony the Best for Our Clienfs!

Software Solutions
Circulation Subscription and Audience Management
Financial General Ledger, Accounts Payable
Advertising Classified and Display with A/R
Editorial Print, Archive and Web Solutions

Layout Pagination, Ad Layout, Ad Tracking

7 /Newzwo re

A Division of ICANON

Indusiry Leadership Since 1990

Contact Us Today!
800-544-4450

sales@icanon.com
newzware.com

27




NOVUM

Advanced print and digital subscription services
A strategic partnership of Flip-Pay and Teak

FLIP-PAY,
SOFTWARE

To learn more, please visit us at the
Teak table here at the ADMA conference
or visit novumprint.com

HIGH-QUALITY PRODUCTS. KNOWLEDGEABLE EXPERTS.
A 100% COMMITMENT TO CUSTOMER SERVICE.

)PDI

PLASTICS

IR KNOWLEDGEABLE E

IORE THAN 200 YEARS OF EX

Tracey Moody

ent

Todd Wilson

e Vice Presiden

Heather Enghsh

Regional Sales Manac

Chris Mahaffey

PDI PLASTICS
5037 PINE CREEK DRIVE
WESTERVILLE, OH 43081

TELEPHONE: 1.800.634.0017
FAX:1.614.890.0467

WWW.NEWSBAGS.COM

XPE

SALES STAFF TODAY.

1.800.634.0017

RTS HAVE

=XPERIENCE.

Tom Broskey

ce President of National Accounts

Anna Garrison
Jim Rowland
ional Sales Mana

Peter Gutierrez

CALL
")PDl TODAY!

PLASTICS




Thank You to Our

2026 Sponsors

PREMIER

Managing your complete online presence
for newspapers with a click

SAPPHIRE
<> .
1A BLOX 4 CherryRoad @ Enghouse
== b
RouteSiart | 957N wood
Fopﬁv;:i?; o T’rigt%ogrce* WIng btj
PEARL MEDIA
2 drg CHICAGO SUN-TIMES
direct resources group LES VEGES
REVIEW-JOURNAL
HEF 325K Hond
® \WeBsiTE CMS & HosTING @ E-PAPER ® NaTIVE NEWS APPS We've Got You Covered (131] ¢ Netw u ork Times
o METERED PAYWALLS e Ap NETWORK ® CLASSIFIED GALLERIES MyYDISTRICT.NET T
® NEWSLETTERS e Pust NoTiFicaTions @ CRM AND SUBSCRIPTION N PDI @he Seattle Times P LI NI
MANAGEMENT y/INeEWwZwWAare )
RGENAR PLASTICS THE SPOKESMAN-REVIEW
b
TEAK TRIB|LIVE
31
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WE SUPPORT
THE AUDIENCE DEVELOPMENT
MEDIA ALLIANCE CONFERENCE

The Las Vegas Review-Journal has been Nevada's news leader since 1900.

A state, regional, and national award-winning multiplatform news organization,
the Review-Journal operates reviewjournal.com, a network of niche publications and
community newspapers, e-newsletters, custom printing, a video production studio,
and more to meet the specific needs of readers and advertisers alike.

LAS VEGAS
REVIEW-JOURNAL

M

VegasBusiness  BouiDER CiTy REVIEW ~ Panrump Vartey Times

< I VEGAS s macazine
Neon -  NETION rjmagazine NFRCOWBOYCENTRAL

o NEW HOMES ok

Ehe New JJork Eimes

Thank you
ADMA
Leadership
and Members!

The New York Times would
like to thank ADMA and all of
our print distribution
partners. Weappreciate
everything you do and look
forward to new and
continued delivery
partnerships in the coming
year.

Email us anytime at:
jennifer.kenna@nytimes.com
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Our News Isn't Just Local.

gy

1111/

Il

]‘ .

ARe—AEeEd
pAprEEE

Sy i G —
May 21, 2019, The Press-Telegram. May 18, 2021, The Orange County Register. May 28, 2022, Los Angeles Daily News.
Photo by Brittany Murray, Press-Telegram/SCNG. Photo by Leonard Ortiz, Orange County Register/SCNG. Photo by Trevor Stamp, Los Angeles Daily News/SCNG.

We Serve 1.7 MUTTON readers cvergpweets

Our news is award-winning, locally focused
and meaningful to our readers and the communities we serve.

PROUD SUPPORTER OF THE
AUDIENCE DEVELOPMENT
MEDIA ALLIANCE CONFERENCE.

. To our readers, local news matters.
For nearly 130 years, The Seattle Times has

provided independent, public-service journalism
that impacts and inspires the diverse
Pacific Northwest communities we serve.

But don't take our word for it. The proof is in the numbers.

£ SOUTHERN
CALIFORNIA

NEWS GROUP
Los Angeles Daily News M The Orange County Register Bl The Press-Enterprise Bl Press-Telegram (Long Beach)
Daily Breeze (Torrance) M Pasadena Star-News B San Gabriel Valley Tribune B Whittier Daily News
Inland Valley Daily Bulletin M The Sun (San Bernardino) B The Facts (Redlands)

The Seattle Times
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PROUD SUPPORTER OF THE
AUDIENCE DEVELOPMENT
MEDIA ALLIANCE

For more than

a building block in the Inland Northwest,
delivering relevant, credible, differentiated
journalism that strengthens the

communities we serve.

Like the communities we help build

at home, we are proud to support the
building blocks of our industry through

ADMA, advancing audience growth,
innovation, and the future of local news.

THE SPOKESMAN-REVIEW

Spokane, Washington

2 | s 1__ LE g
ol e, T30 L niRGlh 2
_I_':{_*'_-..-.._.Eﬁ-ﬂ_mi" : iR e L '-.-run":Ir‘:..

kit

Proud to support the
Audience Development Media Alliance Conference
T | TOTAL
RIB MEDIA

Tribune-Review TRIB|LIVE

ADMA THANKS OUR MEDIA
SPONSORS FOR THEIR SUPPORT

LAS VEGAS

CHICAGO SUN-TIMES REVIEW-JOURNAL

SOUTHERN

€he New Aork Eimes

|

Committed Partner to the |""r

Audience Development

Media Alliance Conference

For over 78 years, the Chicago Sun-Times has 1 i

delivered independent, public-service journalism =Wl l&‘-

that informs, investigates and reflects the voice of » s e || b=
p— Chicago. Powered by our community we believe i o1 d @ i
P investment in local news is an investment in ' 1 U EBESEGE
e our region, strengthening our communities and HHETEE
~  democracy. { JEERRANES
__,_;_.- " Unlock Chicago

CHICAGO news - join for

SUN-TIMES daily updates.

(=]

CALIFORNIA
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ADMA Webinar Speakers
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Tony Jeff Maria
Simmons Lawson McConnell

Curtis Walter Martin Claudia
Huber Hussman Salazar Laws

Todd Susanna
Peterson Frank

Conan Matt Celeste Guy

Phil
Gallaty Watson LeCompte Rothardt Niday Schroder

Aaron Sylvia Gin Dan Robert Mike
Kotarek Rodriguez Dymek Christ Rivera Reichard

Bobby Erik Tyler Bruce Jessica Priscilla
Binkley Zenhausern Pisani Alder Maxwell Binkley
Learn more and access past recordings at:

https://admagroup.org/webinars/
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